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Man-made climate change and its *implications for the future of humanity have long been

causes for concern. In the past two decades, governments, companies, and other groups such
as universities and non-governmental organizations, have worked to combat climate change.
However, increasingly, there is concern about whether or not humanity is doing enough fast
5 enough. Some experts believe we are reaching a point of no return where it may become
impossible for us to reverse the ill effects of climate change no matter what we do. While it is
possible for humanity to reach a point of no return, there is optimism that we will solve the
problem of climate change for several reasons.
First, environmentally friendly technology, services, and goods are good for the economy
10 and benefit both companies and consumers. For example, electric vehicles (EVs) already have
numerous advantages over traditional gas-engine cars. Besides being cleaner, they are faster,
quieter, and have better AI technology that allows them to almost drive themselves.
Second, the younger generation is growing up in a world where an environmentally
friendly lifestyle is the *norm. Younger people are more likely to buy EVs or own no car at all
15 and use public transit. Many of them are vegetarians or at least make efforts to eat less meat
or to eat more sustainable foods. And finally, younger people are much more concerned about
their future and their children’s as they will be here after the older generation passes.
There isno (A ) that humanity will succeed in reversing climate change. However, the
( B ), along with a change in the values and ( C ) of the younger generation, will give us
20 a chance for humankind to live in a more environmentally friendly way that will not destroy
the Earthfor ( D ).
(i) implication : %8, #iA, SHOEIR  norm : B, AWMNLEI L
(1) What does the author say about electric vehicles?
7. Their disadvantages outweigh their advantages.
4. They need to be cleaner, faster and quieter.
7. They are superior to traditional cars in many ways.
I. They are the only kind of cars that use Al technology. ( )
(2) What does the author say about the eating habits of younger people?
7. They have more knowledge about the nutrition.
1. They eat fewer vegetables compared with other generations.
7. They tend to consume food that is less harmful to the environment.
L. They are not familiar with vegetarian menus. ( )
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(1) FTHEMXICHZE9 L, What does the author say about electric vehicles? & & %, electric
vehicles 7% — 7 — FC, ZOHAWRABRHbNTHWDLIENIS, ALZAF Y= 7L Tw <,
AL HE T L 2B H 2 XD ¥ — 7 — FTH 5 electric vehicles BT 5, TDOdH L %iE
B L T#ir L, For example, electric vehicles (EVs) already have numerous advantages
over traditional gas-engine cars. & & %, #t !} T Besides being cleaner, they are faster,
quieter, and have better Al technology that allows them to almost drive themselves.
& electric vehicles DIFHEDS B SN TV 5,

(2) BEMISCICH%$ L, What does the author say about the eating habits of younger people? &
%1, the eating habits of younger people 75% —7 — F72 & bh b, BANLAESHDNLTHS Z
Ehn, RXEAFYy= 7L TnwL L, % 3E¥% T younger people ICE X LTWwa, §HICH 3L
Many of them are vegetarians or at least make efforts to eat less meat or to eat more
sustainable foods. 7"EF I T 5512 %> TV 5%,

(3) BMBEFEIEERDETLDIILS>TVDIOT, FEREVDEFICEHLTALEZAF IV /LT,
There is no ( A ) that humanity will succeed in reversing climate change. i reversing
climate change IZ2WTi&, AT TH 2% 1 KIEICHLRT 5. However, the ( B ), along with
a change in the values and ( C ) of the younger generation, will give us a chance for
humankind to live in a more environmentally friendly way that will not destroy the Earth for

( D ).id, BAMZEEZHPILTWEH 2, 3BEICHKRT 5.
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[(Oman-made : AT.0»  [Jclimate change : %f%Z#)  []humanity : AR (1)

[Jconcern : &2, .03  [decade : 104  [Jexpert : HMEK

[J point of no return : JCIZREE R %5 [Oreverse ~ : ~%#iil7 % [ optimism : &R
[ consumer : {§##%  [Jelectric vehicle : B5XHE/H  [Jnumerous : £H®

[ public transit : 2435w [vegetarian : 3£ 1:3%%  [Jsustainable : i %
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Puppies and kittens are *adorable and it is hard for many of us to resist their charms
when we see them at the pet store. However, many people these days are moving away from
buying dogs and cats in pet stores. Increasingly, there is an objection to stores that get their
puppies from so-called “*puppy mills” where adult dogs are kept in small cages and only live to

5 produce puppies to be sold in stores. In some places, it is no longer allowed to sell dogs in pet
stores. Instead, puppies come from dog breeders who raise and care for dogs in dog-friendly
spaces where the animals are well-treated. As more people get their puppies and kittens from
places like these or from rescue shelters, the sale of dogs and cats in pet stores may soon
disappear completely.

10 The pet store as we know it started in the 1840s and mostly sold birds. The large country-
wide chain pet stores began in the 1960s. Today, besides dogs and other animals, pet stores
offer a wide variety of animal supplies and services including *grooming and even training.
And while q\fewer and fewer places are selling dogs and cats, pet stores still have many other
kinds of animals. For example, the world’s largest pet store, in Germany, has more than

15 250,000 animals of over 3,000 species, more than many zoos.

@Despite the popularity of pet stores, there are several issues with the sale of dogs and
cats. As mentioned above, many of the puppies sold in pet stores come from puppy mills.

Puppy mills (and also kitten mills) exist only to create puppies for sale. Each year more than

2.5 million puppies are born in these mills in the US alone. The problem is that the dogs are
20 kept in dirty little cages, given low quality food, and provided almost no *veterinary care.

Another issue with pet stores is that in many places there are few laws *governing how

the animals should be treated. Many countries do not have national laws protecting animals

from neglect or bad treatment. However, this is changing in some places. In the US, states

such as California no longer allow the sale of dogs and cats in pet stores. In Ontario, Canada,
25 pet stores and other places that sell animals may be examined to make sure the animals are

being well-treated. Other places are passing laws that ensure dogs and cats get the necessary

veterinary care.

Even though dogs and cats continue to be sold in pet stores, many people are choosing to

buy them from other sources such as animal shelters or individual breeders. As more people
30 realize that many pet stores get their puppies and kittens from mills, more places will require

these places to treat the animals well or not allow them to sell dogs and cats in the first place.

Pet stores will either change the way they do business or no longer be able to participate in the

business of selling puppies and kittens. (¥ 490 %)

(i) adorable : 225 L\ puppy mill : NE— I N (FREBELTVLTHERLTY — 5 —)

grooming : T A\ veterinary : BlEE®D  govern ~ : ~ZEHH T L, AT S

(1) THFOOEBEKRIIKRDEVIEDZE, T~ZOHNL 1 DEFR I,

The number of dogs and cats sold at pet stores is increasing.

The number of stores that have dogs and cats to sell is decreasing.
There are more and more places that sell dogs and cats.

LIS

There are fewer and fewer people who sell dogs and cats to stores.
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(A) Which statement is true of puppy mills?
7. They specialize in producing items for kittens and puppies.
1. They accept abandoned dogs and cats all year around.
7. They instruct pet stores how to treat pet animals well.
I. They do not much care about the animals’ well-being.

(B) What does the article imply about pet stores in the US?
7. Some states ban the sale of dogs and cats.
4. California is the only state that allows the sale of animals.
7. All pet stores are required by law to treat animals well.
I.. Pet animals can receive veterinary care for free.

(C)  Which would be the best title for this article?
7. Pet Stores: The Modern-Day Zoo
4. The End of Selling Dogs and Cats in Pet Stores
7. A New Law Banning the Sale of Dogs and Cats
L. Improving Conditions at Puppy Mills

(5) AXICHTAHBE LTEYZDDZE, 7~Zohrd 1 D@0 S0,
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Opuppy : ¥X  [Okitten : ¥4 32  [Jresist ~ @ ~Z#WH34% [ charm : ¥y

[ objection : Skt []so-called : Wb W5 [(Jno longer ~ : d IR ~7% W0

[(Jdog breeder : X7 —%— (%555 AN) [raise ~: ~&2HT5

[J care for ~ : ~OftEiz 3 2% [ well-treated : & {#fbNT  [Drescue shelter : PRtz
[~ as we know it : FA72H 23> Cwb~  [training : JI#H  [Ospecies : (@Y D) 1l
[Jdespite ~ : ~iZ®22bH 53 []as mentioned above : [kl 1) [Jexist : {779 %
[Ineglect : M4, 212  [Jexamine ~: ~%#~<%  [Jensure ~: ~t ) I L ZRiLT 5
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